Food Day Event

Nutrition: Sofia Kaiden Barbara Diego Maya
1. The truth about... (various foods and contents)- create a display
2. Truth Ads display
3. How to read a nutrition label

Human Body: Nikko Josh Luke Matthew
1. Diseases (curate the booth with handouts for different ilinesses)
2. Human body model
3. Food and the digestive system (make this interactive experience)

Where Food Comes From: Angie A. Hannah Natalia Katerina Sicilia
1. Resources: Local Farmer’s Markets and Farms

Why buy local? Why buy organic?

Cash Crops from other countries (fair trade)

Examples of different foods that are local, organic, etc.

Sell our crops from our garden
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Advertising: Angie C. Kera Weldon Juan Trueman
1. Examples of food advertising and why it's misleading
2. Grocery store model and product placement
3. Data about how food advertising affects children

Hunger in America: Zac TC Nathan Morgan Junior
1. Presentation or displays about hunger in America
2. How people can help
3. Document our Feeding America Trip (video and camera)

Event Planners:
1. Contact Vendors (food truck, Suzie’s Farm, Feeding America)
2. Organize items we need (tables, booths, canopies, signs and posters)
3. Manage the event the day of (walk around see what everyone needs, encourage
guests to visit different booths)
4. Run the magazine booth (sell our magazines)

Other Booths:
Suzie’s Farm
Feeding America
Organic Food Truck



Food Day Event

Nutrition: Sofia Kaiden Barbara Diego Maya

Products:

The truth about... (various foods and contents)- create a display
Truth Ads display

How to read a nutrition label

To Do List:

Wy Ny Iy Iy Ny oy Iy Ny Iy Ny Ny Ay Iy Wy

Planning Steps:
Day 1 Goals:
a

a
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a

Status:




Food Day Event
Human Body: Nikko Josh Luke Matthew

Products:

Display of Diseases Handouts from Science

Human body model

Interactive Experience of Food and the digestive system

To Do List:
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Planning Steps:
Day 1 Goals:
a

a

a

a

Status:




Food Day Event
Where Food Comes From: Angie A. Hannah Natalia Katerina Sicilia

Products:

Display of Resources: Local Farmer's Markets and Farms
Display: Why buy local? Why buy organic?

Display: Cash Crops from other countries (fair trade)

Display: Examples of different foods that are local, organic, etc.
Sell our crops from our garden

To Do List:
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Planning Steps:
Day 1 Goals:
a

a
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Status:




Food Day Event

Advertising: Angie C. Kera Weldon Juan Trueman

Products:

Display: Examples of food advertising and why it's misleading
Grocery store model and product placement

Display: Data about how food advertising affects children (Obesity rates, etc.)

To Do List:

Wy Ny Iy Iy Ny oy Iy Ny Iy Ny Ny Ay Iy Wy

Planning Steps:
Day 1 Goals:
a

a

a

a

Status:




Food Day Event

Hunger in America: Zac TC Nathan Morgan Junior
Products:

Displays about hunger in America

Displays about How people can help

Video of our Feeding America Trip

To Do List:
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Planning Steps:
Day 1 Goals:
a

a

a

a

Status:




Food Day Event
Event Planners:

To Do:

Contact Vendors (food truck, Suzie’s Farm, Feeding America)

Organize items we need (tables, booths, canopies, signs and posters)

Manage the event the day of (walk around see what everyone needs, encourage guests to
visit different booths)

Run the magazine booth (sell our magazines)

Other Booths:
Suzie’s Farm
Feeding America
Organic Food Truck

To Do List:
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Planning Steps:
Day 1 Goals:
a
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Group:

Planning Steps:
Day 2 Goals:
a

a

a

Status:

Day 3 Goals:
Q
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Status:

Day 4 Goals:
Q
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Day 5 Goals:
Q
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Group:

Planning Steps:
Day 6 Goals:
a

a

a

Status:

Day 7 Goals:
Q
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Status:

Day 8 Goals:
Q
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Status:

Day 9 Goals:
Q
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Status:




